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From the Editor's Desk

It is my pleasure to share with you the current issue of NICE Journal of Business 
(Vol. 18, No. 1: January-June 2023). The journal provides an outlet to researchers 
and scholars working in the field of business. Each issue of the journal brings to 
you the latest and authoritative insights into the dynamic and fascinating world of 
business. I hope you enjoy reading the contents of this issue.

In this issue, we have put together one perspective, seven research papers, and two 
pieces of communication reflecting diverse interests in the vast field of business. 

This issue contains topics like digital lending, influence of transformational 
leadership on employees' job performance, market efficiency and volatility 
spillovers in the Indian commodity market, influence of organisational justice on 
perceived organisational support, influence of financial inclusion on the social 
status of rural women, impact of the Insolvency and Bankruptcy Code, 2016, 
digital supply chain in e-commerce, and determinants of employee engagement in 
Indian start-ups.

In the contemporary scenario, digital lending has proved to be one of the major 
instruments contributing to financial inclusion in India. Ensuring safe, secure, 
reliable, accessible, affordable, and efficient payment systems have been one of 
the important strategic objectives of the RBI.  Prof. Shrawan Kumar Singh writes 
on the framework, models, growth, and regulatory mechanism of digital lending in 
India, and cautions the readers that digital lending comes with its own set of 
precautions.

Nitin R. Gokarn, Dr. Praveen Kumar Mishra, and Prof. Avinash D. Pathardikar 
examine the influence of transformational leadership on job performance and the 
mediating role of self-efficacy. Their study reveals that transformational 
leadership influences job performance and self-efficacy positively. The study also 
identifies important attitude-markers that may be employed as soft management 
techniques to increase employee self-efficacy, which would improve work output 
for the employer.

Dr. Mehak Arora and Prof. Ramesh Chander examine the informational efficiency 
of the Indian commodity market and the transmission of volatility in prices of 
traded commodities in spot and futures markets. They suggest a testament to 
underlying market efficiency, so that futures commodity markets effectively 
utilise a low market price acquisition platform for a seamless transmission of price 
sensitivity to the spot markets.

Arti Negi and Dr. Reena Singh assess the influence of organisational justice on 
perceived organisational support among the teachers of higher-education 
institutions in the state of Uttarakhand. They find that all the three dimensions of 
justice (distributive, procedural and interactional) influence positively and 
significantly the perceived organisational support.

Ritu Bharti and Prof. R. C. Dangwal assess the influence of financial inclusion on 
the social status of rural women in Uttarakhand. They used 38 scale items to draw 
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the relevant findings using the PLS-SEM. They conclude that the access, 
availability and the usage of financial services are the significant factors 
influencing rural women towards financial inclusion. The authors also find a 
significant positive impact of financial inclusion on the social status of rural 
women in Uttrakhand.

Ankita Rajput and Dr. Gautam Prasad examine the impact of the Insolvency and 
Bankruptcy Code, 2016 (IBC) on the public-sector banks in India. They find a 
significant impact of the enforcement of the IBC on the recovery of loans, profit 
and non-performing assets of these banks.

Gunjan Marwah, Dr. B. M. Gupta, and Prof. Anurag Saxena conducted a 
bibliometric study of Digital Supply-Chain in e-Commerce, using quantitative as 
well as qualitative indicators from the year 2000 to March 2023. They find that out 
of the 515 global publications, China and the USA turned out to be the most 
published countries and Hong Kong Polytechnic University and Shanghai 
University were the Top 2 impactful publishing organisations during that period.

Ikshu Chauhan and Dr. Vaishali examine the key performance indicators of 
employee engagement in Indian start-ups. They identify the key performance 
indicators which assist the start-up business owners in evaluating their employee's 
performance and in formulating the strategies to optimise them. This might help 
the employers in employee retention, increasing the employee satisfaction, and 
evaluating the part played by employee engagement in start-ups.

In the communication section, we have two pieces. In a brief note, Prof. V. K. 
Shrotriya throws a new idea and stresses the need for happiness in the organisation. 
The author underscores the idea that if the organisation's interest and focus are 
people-centric, it would be easier to realise the dream of a happy organisation.  

Dr. Komal Nagar has given an annotated bibliography of the works of David 
Ogilvy, the legendary author on advertising. A brief description of the life of the 
author is also given.  

Many experts devoted their time and talent in reviewing the manuscripts, by 
making critical comments and suggestions for improving their quality. I am deeply 
indebted to all of them. 

I owe a word of special thanks to Dr. Shobhit Kumar, Chairman, NICE Society; 
Kunwar Shekhar Vijendra, Chancellor, and Prof. Amar P. Garg, Vice-Chancellor, 
of Shobhit Institute of Engineering and Technology (Deemed-to-be University), 
Meerut, for their support to this academic endeavour, intended to promote, 
preserve and disseminate business research. I am proud to say that the journal was 
the brainchild of Kunwar Shekhar ji when it was launched in 2006. Since its 
inception, he has been taking a keen interest in the growth of this research 
publication.

Thank you for reading and your support. 

Any comment or feedback shall be gratefully acknowledged. 

D. P. S. Verma
Editor



Abstract

Financial practices have been revolutionised all across the 

globe thanks to Covid-19, which set off a 'digital big bang' and 

pushed individuals, governments, and enterprises into a 'digital 

by default' mindset. A significant transformation in the lending 

industry has resulted in enormous digital benefits. Because of 

the Internet, technological developments, vast data, digital 

ecosystems, creative models, customer-centered approaches, 

and time-savings, people now have various safe, secure, 

convenient, rapid, and inexpensive e-payment choices. India has 

emerged as a global payments powerhouse because of the 

meteoric rise of its digital payment systems. The RBI has 

announced a raft of steps to implement regulations to avoid 

malpractices in the digital lending industry in response to the 

rapidly evolving payments environment. The RBI's policy goals 

and regulatory focus are laid out in detail in the Payment Vision 

2025. Using cutting-edge technology, innovative credit 

assessment algorithms, and an all-encompassing strategy, 

digital lending is gaining traction. This article focuses on the 

framework, models, growth, and regulatory mechanism of 

digital lending in India.

PERSPECTIVE

DIGITAL LENDING

A Paradigm Shift in Bank Lending

Shrawan Kumar Singh
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INFLUENCE OF TRANSFORMATIONAL LEADERSHIP ON 

EMPLOYEES' JOB PERFORMANCE

The Mediating Role of Self-efficacy among State Government Officers

Nitin R. Gokarn, Praveen Kumar Mishra, 
and Avinash D. Pathardikar

RESEARCH PAPERS

Keywords: Transformational leadership, Job performance, Self-efficacy, State Government officers

Abstract

Purpose: The study seeks to assess the influence of transformational 

leadership on employees' job performance. It also aims to examine the 

mediating role of self-efficacy within the theoretical premises of the 

Theory of Planned Behaviour.

Design/Methodology/Approach: A questionnaire survey was used to 

collect information from 408 officials/engineers of the Government of 

Uttar Pradesh, one of the biggest states of India in terms of population. 

The study examined the relationships using structural equation 

modeling (SEM).

Findings: The study has revealed that transformational leadership 

positively influences job performance and self-efficacy. Furthermore, 

self-efficacy mediates the relationship between transformational 

leadership and employees' job performance.

Limitations: The research design for the study was cross-sectional, 

with self-reported data collected from the officials and engineers of the 

public works department (PWD) of the government of Uttar Pradesh. 

Longitudinal or multi-level research could have been employed to 

reduce the method biases.

Practical Implications: The study's results broaden the scope of 

earlier research by offering new views. It identifies essential attitude 

markers that may be employed as soft management techniques to 

increase employee sel f -ef f icacy,  improving employee 

performance/work output.

Originality/Value: This paper extends prior research identifying the 

relationship between transformational leadership, self-efficacy, and 

job performance. This study proposes and analyses a comprehensive 

and theoretically-grounded structure of transformational leadership, 

self-efficacy, and job performance, highlighting its theoretical and 

practical implications.
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3urSose� 7his study seeNs to e[amine the informational 
efficiency of the Indian commodity marNet and the transmission 
of volatility in Srices of traded commodities in sSot and futures 
marNets for samSled commodities, vi]., crude oil and natural gas 
�energy�, Salm oil �an agricultural commodity�, and a 
aluminium �a basic metal�.

0eWKoGoloJ\� 7he study is based on secondary data collected 
stfrom the Indian 0C; for the Seriod from the 1  $Sril 2017 to 31st 

0arch 2022 on a daily basis. )or the analysis, Ze used the $') 
8nit 5oot 7est, 3hilliS 3erron test, Johansen Co�integration 
test, 9ector Error Correction 0odel �9EC0�, and the BlocN 
E[ogeneity 7est �:ald test�. 7he *$5C+ �1,1� test and the E�
*$5C+ test Zere also used to e[amine the volatile effects of 
sSillover and transmission betZeen the sSot and the futures 
marNets. 7he data Zas analysed Zith the helS of the E9ieZs 
softZare.

)inGinJs� 7he study has revealed a long�term relationshiS 
betZeen the sSot and the futures Srices of samSle commodities 
and the sSillover effects �volatility transmission� from the future 
to the sSot marNet. 7he findings reSorted can be construed as a 
testament to the underlying marNet efficiency such that futures 
commodity marNets effectively utilised a loZ marNet Srice 
acTuisition Slatform for a seamless transmission of Srice 
sensitivities to the sSot marNets.

/iPiWaWion� 7he commodities chosen for the study Zere limited 
to four Zidely�traded daily in resSective segments in a five�year 
Seriod from 1st $Sril 2017 to 31st 0arch 2022 only.

3raFWiFal IPSliFaWions� 7he findings of the study have broader 
imSlications for Solicy formulation of marNet SarticiSants and 
investors in the Indian commodity marNet.

2riJinaliW\�9alue� 7he research findings Zould helS e[Slain the 
recent sSiNe in the commodity Srices in a large�si]ed consuming 
economy of the country. 
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He who knows not, and knows not that he knows not, is a fool; shun him. He who knows not, and knows 
that he knows not, is simple; teach him. He who knows, and knows not that he knows, is asleep; wake 

him. He who knows, and knows that he knows, is wise; follow him.

-An Arabian proverb

♦♦♦♦♦

A company must be viewed not only as a portfolio of products and services, 

but a portfolio of competencies as well. 

-Gary Hamel
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INFLUENCE OF ORGANISATIONAL JUSTICE ON PERCEIVED 

ORGANISATIONAL SUPPORT

A Study of Teachers in Higher Education Institutions in Uttarakhand

Abstract

Purpose: The study seeks to examine the influence of 
organisational justice on perceived organisational support 
among teachers in higher education institutions in the state of 
Uttarakhand.

Methodology: The data was collected through a structured 
questionnaire, personal meetings, and Google Forms. A total of 
400 faculty members participated in the study. The data was 
analysed with the help of Smart-PLS4.

Findings: The study has revealed that all the three dimensions 
(distributive, procedural, and interactional) of organisational 
justice have a positive and significant influence on perceived 
organisational support

Research Limitations: We examined the effect of organisational 
justice only, and not the supervisor’s support and job conditions, 
on the perceived organisational support of higher education 
teachers in the state of Uttarakhand.

Policy Implications: The conclusions of the study are expected 
to help the management evolve new policies to develop the 
employees' positive attitudes towards the job by providing 
justice and support to their teachers.

Originality/Value: Education has been one of the most critical 
parameters of development and is affected by the teachers' 
perception of organisational justice and support. So, it is 
essential to determine organisational justice's influence on the 
perceived organisational support. Several studies have been 
conducted on the impact of organisational justice on perceived 
organisational support in business firms, but no such study 
appears to have been conducted among the teachers of higher 
education institutions in the state of Uttarakhand.
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Better to wear out than to rust out

-Anonymous

♦♦♦♦♦

People of the same trade seldom meet together but the conversation ends in a conspiracy against the 
public, or in some contrivance to raise prices.

–Adam Smith, Wealth of Nations

♦♦♦♦♦

Marketing is merely a civilized form of warfare in which most of the battles are won with words, ideas, 
and disciplined thinking                                  

-Albert W. Armstrong

♦♦♦♦♦

In the factory, we make drugs; in the store, we sell hope 

-Charles Revson, of Revlon, Inc.

♦♦♦♦♦

While great devices are invented in the laboratory, 

great products are invented in the marketing department                                                                

- William M. Davido
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Abstract

Purpose: The study seeks to identify the determinants of 
financial inclusion influencing rural women in the state of 
Uttarakhand. The study also seeks to assess the impact of 
financial inclusion on the social status of women residing in 
rural areas.

Design/ Methodology/ Approach: The research design is 
descriptive and empirical. The data was collected with the help 
of a convenience sampling technique. The primary data was 
collected through a standardised questionnaire having 38-scale 
items. The sample comprised 214 women residing in the rural 
areas of Pauri and Tehri Garhwal blocks of Uttarakhand. The 
PLS-SEM was employed for the data analysis. 

Findings: The study has revealed that the critical factors 
associated with financial inclusion influencing rural women are 
access, availability, and usage. The findings show a statistically 
significant relationship between financial inclusion and the 
social status of rural women. All the hypothesised relationships 
have been found to be statistically significant.

Limitations: The study was confined to only two blocks of 
Uttarakhand. We only measured the impact of financial 
inclusion on the social aspects of women's empowerment in the 
state. The economic factors could have been used to assess the 
impact of financial inclusion on women's empowerment for 
better understanding.

Policy Implications: This research has important implications 
for the increased expansion of financial inclusion in rural areas. 
The findings will be beneficial in determining social status 
factors associated with women residing in hilly regions. The 
study is expected to understand and measure the impact of 
financial inclusion on the social status of rural women in 
Uttarakhand.

Originality/Value: This study is among the few studies that focus 
on rural women living in the hilly regions of Uttarakhand. The 
women residing in rural areas of the state are commonly 
perceived as having strong and courageous personality traits, 
but financially they lag behind due to several challenges they 
face in society. However, an immediate need exists to enhance 
the socio-economic status of rural women by empowering them 
financially.

INVESTIGATING THE IMPACT OF FINANCIAL INCLUSION ON 
THE SOCIAL STATUS OF RURAL WOMEN 

A Study in Uttarakhand 

Ritu Bharti and R. C. Dangwal

Keywords: Financial inclusion, Social status, Rural women, Uttarakhand
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Abstract

Purpose: The study seeks to examine the impact of the 
Insolvency and Bankruptcy Code, 2016 (IBC), on the public-
sector banks in India. The first part investigates the effect on 
advances and the non-performing assets (NPA's) on the public-
sector banks, the second part assesses the impact of the NPAs on 
the profits of the public-sector banks after the implementation of 
the IBC.

Design/Methodology/Approach: The study is based on the 
secondary data, collected from the publications of the Reserve 
Bank of India, the annual Economic Survey, the Insolvency and 
Bankruptcy Board of India (IBBI), and a few relevant articles. 
We assessed the impact on the NPAs and recovery measures for 
the four public-sector banks that were merged with other banks. 
The Numerical Propulsion System Simulation (NPSS), 
correlation, and regression were used to analyse the data. The 
Shapiro-Wilk test, Anderson Darling (AD), D'Agostino 
Skewness, D'Agostino Kurtosis, and D'Agostino Omnibus tests 
were also used. 

Findings: The results show a significant impact of the 
enforcement of the IBC on the recovery of loans, profit, and non-
performing assets of the four public-sector banks. 

Limitations: The period of study was ten years-- five years 
before the enforcement of the IBC, and five years after that, and 
the study was confined only to four Indian banks. Hence, the 
results may not probably be generalised to other public-sector 
banks, private banks, or foreign banks in the country.

Practical Implications:India's banking sector has seen various 
changes over the last decade. An increase in the NPA was a 
major concern for the government of India. The declining rate of 
recovery of loans in India and the NPAs led to issues among 
banks, organisations, and individuals (lenders and borrowers). 
The introduction of the IBC by the Parliament of India was 
aimed at bringing down the NPAs and increasing the recovery of 
non-performing loans.

Originality/Value: This study was conducted to assess the 
impact of the four Indian banks' pre- and post IBC (i.e., The 
NPAs crisis) and exogenous (i.e., the liquidity stress) crises. 
Moreover, profitability growth has been estimated for the four 
Indian public-sector banks. This will be of great value to the 
stakeholder.
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Insolvency and Bankruptcy Code, 2016 (IBC), on the public-
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Abstract

Purpose: The study seeks to examine the bibliometric 
characteristics, current trends, and the present status of research 
in the area of digital supply chain in e-commerce, during the 
years 2000-2023, using both the quantitative and qualitative 
indicators.

Design/ Methodology: We retrieved articles on the subject of 
'Digital Supply Chain in e-Commerce', published from 2000 to 
March 2023, using the international Scopus database. The key 
players, in terms of countries, institutes, authors, and journals, 
were analysed with the help of MS Excel. The V.O.S. Viewer was 
used for diagnosing the keyword clusters.

Results: A total of 515 global publications on the topic were 
identified. These were cited 6590 times, averaging 12.80 
citations per publication. Only 71 publications (13.70 per cent), 
reported external funding and these together received 2096 
citations, averaging 29.52, per paper. Among the 515 
publications, 64 countries, 188 institution, and 241 authors 
participated. These were published in 143 journals.

Limitations/Implications: The data was collected only from the 
Scopus index, which could be extended to other data sources, 
including the Web of Science, ProQuest, dissertations, etc. It is 
conceivable that the research work on the same topic might have 
been published using different keywords. 

Practical Implications: This study provides insight into current 
and past research on a subject of great importance. It will guide 
scholars to understand the research frontiers and directions in 
this area.

Originality/Value: To the best of our knowledge, this article is 
the first to propose a bibliometric analysis for the digital supply 
chain in online business. We hope to provide scholar’s insight 
into the current and past research status to understand research 
frontiers and directions in this area. 
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Abstract

Purpose: The study seeks to determine the key performance 
indicators of employee engagement and to identify the factors 
driving employee retention in start-ups. 

Design/Methodology/ Approach: The study was conducted 
using a questionnaire survey. The data was collected using a 
simple random basis from selected start-ups in the National 
Capital Region of Delhi. A sample of 208 valid responses was 
obtained. This study used the R statistical package and the 
Random Forest for the data analysis. Two approaches were used 
to identify the key performance indicators for employee 
engagement; multinomial classification and binary 
classification.

Findings: The study has revealed the critical indicators which 
assist start-up business owners in evaluating the employee 
performance and formulating appropriate strategies to optimise 
them. This will help in employee retention, increase employee 
satisfaction, and assess the part played by employee engagement 
in start-ups.

Limitations: The study was limited to the National Capital 
Region of Delhi. Therefore, the results may not be generalised to 
the entire country. Even though, the sample was comparatively 
smaller the results have not been affected adversely.

Practical Implications: The findings of the study are expected to 
make contributions that may be useful to advance the research in 
the area of employee engagement, with contexts and realities of 
the start-up ecosystem. Further, it would help in understanding 
that the employee retention is influenced by attributes, such as 
clear work expectations (a positive high impact), working hours 
more than forty working hours a week (a negative medium 
impact), satisfaction with the start-up's ESOP policies (positive 
medium impact), and encouragement to come up with some new 
ways of doing things (a positive medium impact).

Originality Value: The study focuses on the broad span of 
employee engagement in start-ups, as very little work has been 
published in this area. Moreover, employee engagement has the 
potential to significantly affect their retention, satisfaction, 
productivity, and loyalty.
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interdependence. Companies cannot survive in 
isolation from the community and culture which 
cannot flourish without the market, especially in 
the contemporary world. To visualise the factors 
that make an organisation happy, the society plays 
an essential role since promoters, employees, 
customers, and suppliers are all part of the society. 
They all have a responsibility towards the society, 
and hence the organisation should always follow 
the norms that wire the society's value system. The 
firms must respect and follow the laws of the land 
and operate within defined ethics and values. An 
organisation morality should not contradict the 
nation's morality.

It is understood that a business organisation cannot 
survive without thinking of return and profit, value 
and valuation, yet, it is also essential to know that it 
is not that an organisation's sole aim is to earn profit 
and make only the owners happy. When it is 
believed that a business firm (organisation) and 
society co-exist, it should also be understood that it 
is the responsibility of the business to look beyond 
earning a profit. It must be a responsible corporate 
citizen and share the state's concern in contributing 
towards improving the living conditions of 
citizens. A share of the profit should be invested in 
building and maintaining social infrastructure. It 
helps win the trust of the society and that of the 
state.

We all aspire to lead a good, happy, and peaceful 
life. In one or the other way, all our means head 
towards this noble end. Although an organisation's 
body comes into existence through the efforts of a 
group of individuals, they reflect on individual’s 
aspirations. An organisation should strive to 
become a happy organisation. It needs to have 
appropriate strategies to satisfy the needs of all 
their stakeholders, whether customers or 
employees; promoters or society; institutional or 

strategic partners; and state or the nation. The 
organisation should move beyond serving its 
stakeholder's value.

The focus should be on employees. And for that, the 
firm should have a rigorous recruitment policy that 
assures the person-organisation fit. There should be 
appropriate orientation and training programmes to 
communicate organisational expectations from its 
employees effectively. The organisation should 
focus on its employees by empowering them, 
engaging with them through their involvement in 
the decision-making process, and designing 
appropriate measures that assure the employees' 
welfare. In the contemporary world, many 
organisations have started having talent 
management teams which is an excellent initiative 
and practice. It helps in retaining good employees 
and retraining the other ones. Organisational 
efforts should also be streamlined toward creating 
and maintaining a conducive work environment 
where the employees feel a sense of attachment and 
ownership. Employees should grow with the 
organisation, and the employee turnover increases 
wherever this does not happen. Employees' work 
attitude is a solid input for improving 
product/service quality that serves value to the 
customers. A dissatisfied employee can never make 
a satisfied customer.  

The architecture of an organisation is designed for 
profit, people, and planet through appropriate 
processes that lead a viable product (or service). An 
organisation that focuses on sustainability derive 
meaning in giving priority to people over others as 
they are the thinking and living organs that can 
convert all other resources into a viable and 
profitable proposition. In this context, if an 
organization's interest and focus is centered on 
people, it becomes much easier for them to realise 
the dream of being a happy organisation. 

Vijay. K Shrotryia
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Brevity is the soul of wit.

 -William Shakespeare, Hamlet

♦♦♦♦♦

It's best to give while your hand is still warm.

-Philip Roth

David Mackenzie Ogilvy (1911-

1999), born in West Horsley, 

England, on June 23, 1911, was 

the founder of the Ogilvy and 

Mather advertising agency. He is 

known for his emphasis on 

creative copy and campaign 

themes. Educated at Frettes 

College, Edinburg, and Christ 

Church College, Oxford, Ogilvy 

started his career as an apprentice 

chef of the Hotel Majestic in Paris 

kitchens. From Paris, he went on to sell stoves in Scotland and 

later immigrated to America in 1938 to become Associate 

Director of Dr. George Gallup's Audience Research Institute in 

Princeton. After the Second World War, he founded the 

advertising agency known today as Ogilvy and Mather. 

While working as an advertising executive and copywriter, 

Ogilvy developed some of the best known and successful 

marketing campaigns in history. In 1948, Ogilvy and Anderson 

Hewitt formed Hewitt, Ogilvy, Benson & Mather (which 

eventually became Ogilvy & Mather Worldwide). They started 

out with British clients, including Roll-Royce, and soon Ogilvy's 

successful ad campaigns garnered major American ad accounts, 

such as General Foods and American Express for the agency. In 

1966, with Ogilvy in the lead position, the firm Ogilvy & Mather 

became one of the first advertising agencies to go public. In 

1973, Ogilvy retired as Chairman of Ogilvy & Mather and 

moved to France. He has three books to his credit.  
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Komal Nagar

****

“If you want the viewer to pay attention to your 
commercial, show her something she has never 
seen before.”

****

“The more people trust you, the more they buy 
from you.”

****

“It is difficult to persuade people to give money to a 
charity unless they know something about it.”

****

“Advertising which promises no benefit to the 
consumer does not sell, yet the majority of 
campaigns contain no promise whatever.”

****

“The best way to increase the sale of a product is to 
improve the product.”

****

Confessions of an Advertising Man
“Never write an ad campaign which you wouldn't 
want your own family to read.”

****

“If you are lucky enough to write a good 
advertisement, repeat it until it stops pulling.”

****

“What you say is more important than how you say 
it.”

“Don't let men write advertising for products which 
are bought by women.”

****

“What works in one country almost always works 
in other countries.”

****

“It pays to study the product before writing your 
advertisement.”

****

“Editors of magazines are better communicators 
than advertising people. Copy their techniques.”

****

“The consumer is not a moron. She is your wife. 
Don't insult her intelligence.”

****

“Include your selling promise in your headline.”

****

“Some copywriters write tricky headlines- puns, 
literary, allusions, and other obscurities. This is a 
sin.”

****

“Avoid superlatives, generalisations, and 
platitudes. Be specific and factual.”

****

“Don't beat about the bush. Go straight to the 
point.”

****

“Don't discuss your client's business in elevators, 
and keep their secret papers under lock and key. A 
reputation for leaking may ruin you.”

****

“No manufacturer ever complained that his 
advertising was selling too much.”

****

Quotes about Advertising Food Products
“Use photographs, they have more appetite appeal 
than artwork.”

“Build your advertising around appetite appeal.”

****

“The larger your food illustration, the more 
appetite appeal.”

****

“Use colour. Food looks more appetising in colour 
than in black-and-white.”

****

“Be serious. Don't use humor or fantasy. Don't be 
clever in your headline. Feeding her family is a 
serious business for most housewives.”

****

“Show your product early in the commercial.”
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Plagiarism has become a major problem in the path of research and publications, and is widespread 
and going unabated. We often receive articles for publication that are either partly or fully copied 
from others' works, despite the fact the author’s declaration that the article is original and is an 
exclusive contribution to our journal, and has also submitted a certificate of cessation of copyright 
in our favour. The dare-devilry is shocking! This is outright deceit and cheating. Amusingly, the 
practice is not confined to Indian authors; foreign authors are no exception.

We face another problem of a somewhat similar nature, involving professional ethics. We spend a 
lot of effort, time, and money in reviewing, short-listing, and editing the article which passes the 
preliminary scrutiny. When asked to make further revisions or supply the missing information, 
some of the authors stop responding to us and submit the paper, which has been improved through 
our efforts, to some other journal. They do so despite their having given a declaration that the paper 
is an exclusive contribution to our journal, and shall not be withdrawn at a subsequent stage unless 
rejected/permitted by the Editor, and having ceded the copyright in our favour.

It needs no emphasis that plagiarism is not only an unethical practice; particularly so for an 
academician, it is also a violation of the code of conduct governing the services of university 
teachers and research scholars. Moreover, it amounts to a criminal offence under the Copyright Act, 
1957 (which certainly does not grant us a 'right to copy!'). Any infringement of the copyright under 
the Act is an offence, punishable with imprisonment for a minimum period of six months, 
extendable up to three years, and a fine, ranging from Rs. 50,000 to Rs. 2 lakhs.

It is worthwhile to caution such unscrupulous people. Many people have already faced disciplinary 
action, eventually leading to their dismissal from service. These include university teachers at all 
levels– lecturers, associate professors, professors (including one in a top Central university, one in a 
top IIM, and one in a State university of Uttar Pradesh), and one Vice-Chancellor of a State 
university. In one case, the Vice-Chancellor of a reputed Central University had to face 
imprisonment.

Writing a research paper is a demanding as well as rewarding task. A person looking for an 
unearned reward is surely inviting trouble for himself and a bad name for the entire academic 
community.

Editor

PLAGIARISTS PLAYING HAVOC!
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